e ICAR I RINER

For the six months ended December 31, 2007

PAID & VERIFIED Field Served: Automobile enthusiasts, domestic and imported autos, road tests and fea-
tures on performance, sports, classic and custom cars of special interest to the enthusiasts,
MAGAZINE international coverage of road race, stock, championship car events, technical reports, per-

PUBLISHER'S STATEMENT sonalities and products.

Published by Hachette Filipacchi Media U.S., Inc.

Subject to Audit _
Frequency: 12 times/year

ABC Member # 04-0170-0

1. TOTAL AVERAGE PAID & VERIFIED CIRCULATION

Average
for the
Statement Above % Above
Period % Rate Base (Below) (Below)
Paid & Verified Circulation: (See Par. 6)
Subscriptions:
Paid
Print 1,137,999 86.5
Digital 2,701 0.2
Total Paid Subscriptions 1,140,700 86.7
Verified 50,250 3.8
Total Paid & Verified Subscriptions 1,190,950 90.5
Single Copy Sales 124,967 9.5
Total Paid & Verified Circulation 1,315,917 100.0 None Claimed
2. PRICES
Suggested Average Price (2)
Retail Prices (1) Net Gross (Optional)
Average Single Copy $4.25
Subscription $13.00
Average Subscription Price Annualized
(12 issue frequency) $13.68
Average Subscription Price per Copy $1.14
(1) For the Statement period
(2) Represents subscriptions for the 12 months ended June 30, 2007.
3. PAID & VERIFIED CIRCULATION BY ISSUE
Total Paid & Total Paid &
Paid Verified Verified Single Copy Verified
Issue Subscriptions ~ Subscriptions  Subscriptions Sales Circulation
July 1,137,250 50,302 1,187,552 155,100 1,342,652
Aug. 1,139,338 50,255 1,189,593 130,700 1,320,293
Sept. 1,141,333 50,247 1,191,580 131,200 1,322,780
Oct. 1,141,983 50,242 1,192,225 130,800 1,323,025
Nov. 1,141,207 50,233 1,191,440 94,500 1,285,940
Dec. 1,143,085 50,218 1,193,303 107,500 1,300,803

4. AVERAGE CIRCULATION BY REGIONAL, METRO & DEMOGRAPHIC EDITIONS

None

900 N. Meacham Road ® Schaumburg, IL 60173-4968 P: 847.605.0909 ¢ F: 847.605.0483

URL: www.accessabc.com
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5. TREND ANALYSIS

2003 % 2004 % 2005 % 2006 % 2007 %
Subscriptions:
Paid 1,226,383 89.3 1,221,961 89.6 1,222,188 90.3 1,149,253 87.9 1,134,122 86.7
Verified N/A N/A N/A 35845 2.7 57462 4.4
Total Paid & Verified Subscriptions 1,226,383 89.3 1,221,961 89.6 1,222,188 90.3 1,185,098 90.6 1,191,584 91.1
Single Copy Sales 146,958 10.7 141,650 104 131,958 9.7 122532 9.4 116,566 8.9
Total Paid & Verified Circulation 1,373,341 100.0 1,363,611 100.0 1,354,146 100.0 1,307,630 100.0 1,308,150 100.0
Year Over Year Percent of Change 04 -0.7 -0.7 -3.4 0.0
Avg. Annualized Subscription Price $15.00 $15.00 $14.52 $15.00 $13.68

6. SUPPLEMENTAL ANALYSIS OF AVERAGE PAID & VERIFIED CIRCULATION

The following averages, as reported below, are included in Par. 1 and annotated here per applicable rules. See Par. 9 for full explanation.

Print Digital
Average for Average for Average for % of
Period Period Period Circulation
PAID SUBSCRIPTIONS
Individual Subscriptions* 1,016,396 2,701 1,019,097 715
Combination Subscriptions* 2,675 2,675 0.2
Loyalty/Award Point* 41,925 41,925 3.2
Partnership:
Deductible* 23,876 23,876 1.8
Sponsored Sales 53,127 53,127 4.0
TOTAL PAID SUBSCRIPTIONS 1,137,999 2,701 1,140,700 86.7
VERIFIED SUBSCRIPTIONS
Public Place (See Par. 6A) 50,000 50,000 3.8
Individual Use (See Par. 6B) 250 250 0.0
TOTAL VERIFIED SUBSCRIPTIONS 50,250 50,250 3.8
TOTAL PAID & VERIFIED SUBSCRIPTIONS 1,188,249 2,701 1,190,950 90.5
SINGLE COPY SALES
Single Issue Sales 124,967 124,967 9.5
TOTAL SINGLE COPY SALES 124,967 124,967 9.5
TOTAL PAID & VERIFIED CIRCULATION 1,313,216 2,701 1,315,917 100.0

*Included in Average Price calculation

6A. ADDITIONAL ANALYSIS OF VERIFIED PUBLIC PLACE
The following represents the average public place copies made available during the statement period to the following public areas:
Doctor/Health
Care Personal Care  Automotive Total Public
Verified Subscription: Providers Salons Outlets Other Place Copies
Public Place 39,825 9,325 843 7 50,000
6B. ADDITIONAL ANALYSIS OF VERIFIED INDIVIDUAL USE

The following represents the average individual use copies made available during the statement period to the following individuals:

Individually Total Individual
Verified Subscription: Requested Other Use Copies
Individual Use 250 250
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7. GEOGRAPHIC DATA for the October, 2007 issue

Total paid & verified circulation of this issue was 0.5% greater than the total average paid & verified circulation.

TOTAL

TOTAL

PAID & TOTAL PAID & TOTAL
PAID VERIFIED VERIFIED SINGLE PAID & PAID VERIFIED VERIFIED SINGLE PAID &
SUBSCRIP-  SUBSCRIP-  SUBSCRIP- COPY VERIFIED SUBSCRIP-  SUBSCRIP-  SUBSCRIP- COPY VERIFIED
STATE TIONS TIONS TIONS SALES CIRCULATION STATE TIONS TIONS TIONS SALES CIRCULATION
Alabama 13890 318 14208 1,144 15352 Utah 8294 441 8735 1493 10,228
Arizona 21465 965 22430 2426 24856 Vermont 3,086 29 3,115 224 3339
Arkansas 7,187 156 7,343 715 8,058 Virginia 32,925 1,446 34,371 3423 37,794
California 139,305 7,802 147,107 14,854 161,961 Washington 27,258 1,033 28291 2239 30,530
Colorado 20,790 846 21,636 2,463 24,099 West Virginia 5,225 32 5,257 359 5616
Connecticut 19,772 908 20,680 1,525 22,205 Wisconsin 20,036 629 20,665 1,198 21,863
Delaware 3,680 147 3,827 261 4,088 Wyoming 2,008 13 2,021 144 2,165
District of Columbia 1815 217 2,032 408 2,440 TOTAL 48 CONTER-
Florida 69,683 3085 72748 9511 82259 MINOUS STATES 1,101,583 50,239 1,151,822 107,952 1,259,774
Georgia 30,758 1,159 31,917 2738 34655
Idaho 4,408 121 4,529 321 4,850 Alaska 2,986 2,986 230 3216
Illinois 48,194 2,925 51,119 4890 56,009 Hawaii 4,999 3 5,002 594 5,596
Indiana 2469 704 23173 1721 24894 TOTAL ALASKA
lowa 1433 247 11,680 644 12,324
Kansas 10771 373 11,144 705 11,849 & HAWAII | 7,985 3 7988 824 8812
Kentucky 13009 434 13533 955 14488  U.S.Unclassified
Louisiana 11,211 222 11433 1,089 12522 TOTAL UNITED STATES 1,109,568 50,242 1,159,810 108,776 1,268,586
maln? ; zg;gg 1 9;2 22%22 1 g;g 22222 Poss. & Other Areas 2,440 440 906 3,346
arylan ) ) : , :
M etis 27455 1540 28995 3087 32082 U.S. & POSS,, etc. 1,112,008 50,242 1,162,250 109,682 1,271,932
Michigan 40100 1,896 41,996 3257 45253 CANADA
Minnesota 2lasc 7ol 22000 1778 23828 Abera 4,187 4187 2541 6,728
ISSISSIpp! , , , British Columbia 3,196 319 3190 6386
Missouri 20,662 737 21,399 1,538 22,937 Manitoba 1162 1162 544 1.706
Montana 2% M 333227 3564 New Brunswick 623 623 250 873
Nebr‘fka gggg i?; ggg} 1 ‘7‘33 1?23? Newfoundland/Labrador 192 192 168 360
evagda ) , , ' ) Northwest Territories 40 40 15 55
New Hampshire 6,823 124 6,947 575 7522 Nova Seotia 653 653 544 1197
New Jersey 37,953 3214 41,167 4214 45381 Nonavut 5 5 i
New Mexico 6543 158 6,701 460 7,161 -
New York 71421 4900 76021 7,457 83,178 gﬂm%dward lsland 12’}22 12’]22 6'4‘21} 18’%
North Carolina 34153 810 34963 3343  38.306 Quebec 1590 150 1710 323
North Dakota 2,599 34 25633 154 2787 : : ' '
. Saskatchewan 1,352 1,352 424 1,776
Ohio 44924 1833 46757 3336 50,093 :
Yukon Territory 28 28 19 47
Oklahoma 10582 313 10,895 862 11757 - .
Oregon 12403 445 12,848 778 13626 Canadian Unclassified
Pennsylvania 52292 2,007 54299 4560 58859 TOTAL CANADA 25,274 25274 15873 41,147
Rhode Island 3956 192 4148 355 4,503 International 2,967 2067 3841 6808
South Carolina 14,143 305 14,448 1,611 16,059 Other Unclassified
South Dakota 2,947 37 2984 124 3108 Military or Civilian
Tennessee 20,522 709 21,231 2,562 23,793 Personnel Overseas 1,734 1,734 1,404 3,138
Texas 67628 3177 70805 7476 78,281 GRAND TOTAL 1,141,983 50242 1,192,225 130,800 1,323,025

ANALYSIS BY ABCD COUNTY SIZE for the October, 2007 issue
Total Paid &

County
Size
A
B
C
D

County Size Group Definitions by the A.C. Nielsen Company- Data for the conterminous 48 states.

% of
Households

40
30
15
15

Verified
Circulatio

568,671
391,631
168,425
131,047

n

% of Total
Circulation

45.1
31.1
13.4
10.4

Index
(% of Circulation/
% of Households)

113
104
89
69
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8. ANALYSIS OF TOTAL NEW AND RENEWAL PAID INDIVIDUAL SUBSCRIPTIONS

Total gross subscriptions (new and renewal) sold in the six month period ended December 31, 2007

A.DURATION %
(@) One to six months (110 B ISSUES) ......ccueereveeerrerenenes 119 0.0
(b) Seven to eleven months (7 to 11 issues) 1,278 0.3
(c) Twelve months (12 issues)......... 310,079 66.9
(d) Thirteen to twenty-four months... 108,481 23.4
(e) Twenty-five months and more ... 43,434 9.4

Total Subscriptions Sold in Period ...........cccceeneeenees 463,391 100.0

B.USE OF PREMIUMS
(@) Ordered without Premium..........ccveereeeneeneeneenerineenas 463,391 100.0
(b) Ordered with material reprinted from this

PUBNCAION ...t None
(c) Ordered with other premiums..... None
Total Subscriptions Sold in Period............cccceeneennees 463,391 100.0

C.CHANNELS %
(@) Ordered by subscriber action via direct mail, direct
mail agents, inserts, online, renewals, catalogs, or

other outlets available to the subscribers............. 336,250 72.6
(b) Ordered by subscribers in response to unsolicited

telemarketing and door to door selling..... 63,115 13.6
(c) Ordered by subscribers in response to fund-raising

programs of schools, churches, and other similar

OFQANIZAtONS ....vvvveeeeeeeese et enees 64,026 13.8
(d) Subscriptions as part of membership in an organiza-

HIOM oo None

Total Subscriptions Sold in Period .............ccc.cveeeunnee 463,391 100.0

9. EXPLANATORY

(a) Suggested Retail Prices: Average Single Copy: Canada, $5.25. Subscriptions:
U.S., 2 yrs. $26.00; 3 yrs. $39.00. Canada and International, 1 yr. $29.94.
(b) Average non-analyzed non-paid circulation for the 6 month period:
copies per issue.

(c) Post expiration copies: Average number of copies served on subscriptions not
more than three months after expiration was 1,338 or 0.1% of average paid subscrip-
tion circulation.

20,883

(d) 69 subscriptions were sold in combination during this statement period.

Subscriptions  Subscription Price of Suggested
Combination Publication Sold Term Combination Retail Prices
Road & Track 5 12 issues $14.00 $13.00
Various (2) 1 various $15.00 various
Various (3) various $21.00 various
Various (2) 53 various $25.00 various
Various (3) various $30.00 various

(e) Loyalty/Award Point Subscription Sales: The average of 41,925 copies per issue,
shown in Par. 6 and included in Par. 1, includes the following:

An average of 38,295 copies per issue represents copies served to subscribers in ex-
change for the redemption of Airline Frequent Flyer Miles. These subscriptions were
sold at 12 issues for $10.50, in exchange for the redemption of 350 to 1,050 points at
the rate of $0.02 per mile.

An average of 3,630 copies per issue represents copies purchased through the re-
demption of loyalty points valued at $0.02 or $1.00 per point.

(f) Partnership Subscription Sales (Deductible): The average of 23,876 copies per is-
sue, shown in Par. 6 and included in Par. 1, represents copies sold in partnership re-
lationships wherein this publication was bundled with the purchase of other products
or services. Purchasers were advised that $10.00 to $17.00 of the sales price was al-
located to this publication for a 1 year subscription to this publication.

(9) Sponsored Subscription Sales: The average of 53,127 copies per issue, shown in
Par. 6 and included in Par. 1, represents copies purchased by various business con-
cerns in quantities of 11 or more.

10. VARIANCE

Latest released Audit Report for 12 months ended June 30, 2006; Variation from Publisher’'s Statements

Publisher’s
Audit Period Rate Base Audit Report Statements
Ended? (Paid & Verified) ~ (Paid & Verified)  (Paid & Verified)
06-30-06 (a) 1,326,967 1,334,488
06-30-05 1,350,000 1,357,245 1,356,824
06-30-04 1,350,000 1,364,368 1,366,599
06-30-03 1,350,000 1,385,256 1,382,254
06-30-02 1,350,000 1,370,090 1,370,805

Percentage
Difference of Difference
(Paid & Verified)  (Paid & Verified)

-7,521 -0.6
421 0.0
-2,231 -0.2
3,002 0.2
-715 -0.1

AEffective with the June 2006 Publisher’s Statements, publications were given the option of reporting verified circulation.

(a) Effective 02/01/06 changed from 1,350,000 to 1,300,000

We certify that to the best of our knowledge all data set forth in this Publisher's Statement are true and report circulation in accordance with Audit Bureau

of Circulations’ Bylaws and Rules.

Parent Company: Hachette Filipacchi Media U.S., Inc.

CAR AND DRIVER, published by Hachette Filipacchi Media U.S., Inc. » 1633 Broadway ® New York, NY 10019

THOMAS MASTERSON
Sr. Vice President/Consumer Marketing
P: 212.767.6000 * F: 212.489.4582 » URL: www.caranddriver.com

ROBERT HOUGHTLIN
Vice-President/Publisher

Date Signed: January 28, 2008

Established: 1955 ABC Member since: 1956
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04-0170-0

Analyzed Issue Date

Analyzed Issue Text (for double month issue date)
Average Single Copy Price

Association Subscription Price

U.S. Subscription Price

Canadian Subscription Price

International Subscription Price

10/01/07
4.25
13.00

29.94
29.94



